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ABSTRACT
Despite the increasing research on residents’ attitudes to tourism development, there is limited research on other community groups’ perceptions to various tourism matters. The literature suggests that it is essential to appreciate community groups’ perceptions and preferences, since the measurement of these perceptions plays a vital role in the future success of a destination. As a result, this study was conducted to measure the perceptions of two Cretan community groups: residents and tourism business people to tourism development. The aim was to investigate whether, as social exchange theory suggests, tourism business people are more positive to tourism and further tourism development due to their economic and/or employment dependency on tourism, and to use community perceptions as a guide for the future tourism development of the island. From the findings it is evident that both groups expressed high degree of positivity to tourism and tourism development, although there were some differences in their agreement for the types of tourists, facilities and actions considered beneficial for the island.
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Introduction
Tourism generates employment and income for the locals and is considered a medium for heritage and environmental preservation, creation of infrastructure, cultural communication and political stability (Ioannides, 1995; Squire, 1996; Andriotis, 2000; Andriotis, 2002a; 2003a). Due to these positive effects many communities have seen tourism as a promising opportunity for reducing underdevelopment problems, and as a means of modernising their economic base and retaining their population (Andriotis, 2003b; Andriotis and Vaughan, 2003a). 
According to Murphy (1980a) “tourism is an industry which uses the community as a resource, sells it as a product, and in the process affects the lives of everyone” (p.1). The community as a product is an amalgam of the destination’s resources. Therefore, Murphy (1985: 37) suggests that the product produced and sold by a community should be a ‘community tourist product’, it should be the one which the community, as a whole, wishes to present and sell to the tourism market. Tourism industry is dependent on the local community’s hospitality, and therefore it should be developed according to the host community’s desires and needs. Since community attitude is essential for visitor satisfaction and repeat visitation (Sheldon and Abenoja, 2001; Swarbrooke, 1993), the measurement of the host community’s perceptions of tourism development plays a vital role in the future success of a destination. 
	Bearing all these in mind the current study was undertaken to measure the perceptions of two Cretan community groups, residents and tourism business people (owners/managers of tourism enterprises), to tourism and tourism development. The aim was to investigate whether business people are more positive to tourism and further tourism development due to their economic and/or employment dependency on tourism; and to use community perceptions as a guide for the future tourism development of the island. In doing so, this paper is divided into five sections. Section one provides a literature review on social exchange theory and community perceptions of tourism. Section two examines tourism development in the study area. Section three reviews the methodology. Section four presents the findings, and the final section draws the implications and the conclusions of the study.

social EXCHANGE theory and Community perceptions of tourism
The support for tourism can be measured by the perceptions of the local population which can dictate the extent of the host community’s acceptability of tourism. Bearing this in mind, many attitudinal studies (e.g. Ap, 1990; 1992; Gursoy et al., Uysal 2002; Jurowski et al., 1997; Kayat, 2002; Madrigal, 1993; Perdue et al., 1990) have been focused on social exchange theory by measuring residents’ attitudes towards tourism and future development options. 
Thus, social exchange theory is considered as a major conceptual sociological approach to the study of tourism-community relationships and is concerned with understanding the exchange of resources between two parties in an interaction situation where the objects offered for exchange have value, are measurable and there is mutual dispensation of rewards and costs between actors (Ap, 1992; Homans, 1961; Madrigal, 1993). In other words, social exchange theory supports that community members “balance the costs and benefits of tourism development and their support for tourism depends on the outcome of this cost-benefit equation” (Pearce et al., 1996: 27). Specifically, residents engage in an exchange transaction are keen to support tourism development and have positive reactions to tourists when they find the exchange beneficial for their well-being (Emerson, 1962; Homans, 1962). On the other hand, residents who view the exchange as problematic will oppose tourism development (Andriotis and Vaughan, 2003b). 




Figure 1: Community groups incorporated in attitudinal studies 
Community Group(s)	Studies
Residents	Akis et al. (1996); Allen et al. (1988); Allen et al. (1993); Andereck (2000); Andriotis (2002b); Andriotis and Vaughan (2003); Ap (1990); Ap and Crompton (1993); Bachleitner and Zins (1999); Belisle and Hoy (1980); Besculides et al. (2002); Brougham and Butler (1981); Brown and Giles (1994); Brunt and Courtney (1999); Caneday and Zeiger (1991); Carmichael et al. (1996); Carmichael (2000); Chen (2000); (2001); Chen and Hsu (2000); Davis et al. (1988); Evans (1993); Faulkner and Tideswell (1997); Fredline and Faulkner (2000); Getz (1994); Gilbert and Clark (1997); Gursoy et al. (2002); Harvey et al. (1995); Haralambopoulos and Pizam (1996); Hernandez et al. (1996); Horn and Simmons (2002); Hsu (1998); (2000); Huang and Stewart (1996); Husbands (1989); Johnson et al. (1994); Jones et al. (2000); Jurowski and Brown (2001); Jurowski, et al. (1997); Kang et al. (1996); Kim (1986); King et al. (1993); Korca (1998); Kayat (2002); Lankford (1991); Lankford and Howard (1994); Lawson et al. (1998); Lee et al. (2003); Lindberg and Johnson (1997); Lindberg et al. (1999); Liu and Var (1986); Liu et al. (1987); Long et al. (1990); Madrigal (1993); Mason and Cheyne (2000); McCool and Martin (1994); Milman and Pizam (1988); Mok et al. (1991); Pearce (1980); Perdue et al. (1987); (1990); (1999); Pizam and Pokela (1985); Ritchie (1988); Ross (1992); Ryan et al. (1998); Ryan and Montgomery (1994); Schluter and Var (1988); Sheldon and Var (1984); Sheldon and Abenoja (2001); Smith and Krannich (1998); Snaith and Haley (1999); Snepenger et al. (1998); Teye et al. (2002); Tomljenovic and Faulkner (2000); Turco (1998); Um and Crompton (1987); Upchurch and Teivane (2000); Weaver and Lawton (2001); Wicks and Norman (1996); Williams and Lawson (2001); Yoon et al. (1999). 
Residents and Business people	Pizam (1978)
Residents, Business People and Public Sector	Lankford (1994); Murphy (1980b); Murphy (1983); Thomason et al. (1979); Tyrrell and Spaulding (1987).

Single sample studies
As already mentioned the vast majority of studies has examined communities attitudes through a single sample approach and found that within host communities residents segments can be identified. A study by Milman and Pizam (1988) undertaken on Central Florida found that residents who were employed in the tourism industry expressed the most positive attitudes towards tourism impacts. Schluter and Var (1988) conducted a survey in Argentina and found a relation between economic dependency on tourism and positive perceptions of economic benefit. Caneday and Zeiger (1991) found significant difference between residents employed in tourism businesses and those in non-tourism businesses, with those employed in non-tourism businesses having expressing the most negative opinions toward tourism. King et al. (1993) examined residents’ perceptions towards social impacts of tourism and found that residents who received economic benefits from tourism expansion were more likely to support tourism. Korca (1988) investigated the perceptions of residents of Antalya towards tourism and found that residents employed in jobs that had direct relation with tourism had more positive perceptions of tourism impacts and highest level of support for tourism expansion. A study by Kayat (2002) indicated that dependence on tourism has direct influence on residents’ evaluation of impacts. Finally, a recent study by Lee et al. (2003) found that residents, who believed that they would personally benefit from casino development, were more likely to express more positive attitudes. 
In summary, the findings of residents’ attitudinal studies confirm social exchange theory, where when exchange of resources is high for some community groups, these groups view tourism impacts positively.  

Multiple sample studies
The attitudes of community groups have also been investigated using multiple samples which, unlike the single sample studies, examine the perceptions of more than one community groups. 
Pizam (1978) interviewed 1,636 residents and 212 entrepreneurs of Cape Cod, Massachusetts, to investigate the social impacts of tourism. Although some incongruity in attitudes towards tourism impacts, he found that residents employed in non-tourism enterprises being the most negative. Thomason et al. (1979) compared the attitudes of three groups affected by tourism expansion: residents, entrepreneurs, and public sector providers, and highlighted significant differences in their attitudes towards environmental issues, with entrepreneurs having more positive attitudes than the other two groups. 
Murphy (1980b) examined the perceptions and preferences of decision-making groups in three English tourist centers and found considerable congruence between the groups but also some sceptical resistance on the part of the residents. Another study again by Murphy (1983) studied three decision-making groups (residents, business sector and administration) to test whether a certain set of related variables can successfully discriminate these groups. He found significant differences between the perceptions and attitudes of the three groups toward tourism development, with the business sector being the most distinct. Nevertheless, Murphy (1983) remarked that all groups were sufficiently close in their overall interest in their community’s future. 
Tyrrell and Spaulding (1987) surveyed household, business and town official attitudes toward tourism growth in Rhode Island, and found that the three groups expressed favourable attitudes. However, households were more concerned over the location of specific tourism facilities close to home, because of traffic congestion and litter problems, although businesses and town officials believed the benefits of tourism in employment and earnings to be higher when tourism activity is close to home. Finally, Lankford (1994) examined residents’, government employees’, elected officials’ and business owners’ attitudes to tourism development, in 13 cities and six counties within the Columbia River Gorge region of Oregon and Washington and found that although the four groups recognised the economic significance of tourism within their community and region, residents were more sceptical than the other three groups regarding additional tourism development. 
From the above review it is evident that community groups directly involved in tourism activities are posed more positive to tourism and tourism development.
	
the study area
Crete has expanded its tourism industry to a greater degree than any other region of Greece. In 2000, around 2.5 million tourists visited the island. Tourism in Crete amounts to approximately 25% of foreign tourist arrivals to Greece and generates 58% of the total travel exchange in the whole country, although its share of the national total hotel beds is less that 20% (HNTO, 1998; RITTS, 1999). It is estimated that approximately 40% of the local population is directly or indirectly involved in tourism activities (Region of Crete, 1995). Despite the positive economic effects, tourism in Crete has resulted in various social and environmental strains, such as environmental degradation, cultural pollution, commercialisation of human relations and negative demonstration effects (Andriotis, 2003b; 2003c).




The survey was undertaken in Crete during the summer of 1997 and is based on face-to-face interviews with residents and tourism business people. Due to differences between the two study groups, different sampling methods were used. 

Residents
The sampling frame of the residents survey was based on the capital cities of each Prefecture of Crete: Heraklio, Chania, Rethymno and Agios Nikolaos​[1]​. Four areas within each city were randomly selected using a process that took account of the different sizes of polling districts within each city as defined by the number of electors. (For more information see the sampling method of probability proportionate to size proposed by Hoinville et al., 1977). A random starting point was selected in each polling district. Each fifth property (in total 25 in each district), on one side only of each street was incorporated into the sampling frame. One adult individual per dwelling was asked to participate in the interview. 
400 households were contacted: 100 per each of the four cities. The overall response rate of the residents survey was 48.5% (194 respondents). 

Business people
There was selected a cross-section of businesses, related to serving the tourists, that were represented by their owner or manager. These enterprises included: accommodation establishments, travel agencies/car rentals, catering units (restaurants and bars) and tourist shops. The sampling frame was based on 16 areas, four in each of the four Prefectures of the island. These areas included the capital city and three main resorts of each Prefecture. The sample of tourist enterprises was drawn from a list assembled using the following sources: the Hotel Directory of Greece, Yellow Pages, Local and National Directories, Internet and local information. 
To select enterprises from the lists, systematic stratified sampling was seen as most appropriate for the accommodation establishments. The basis for stratification was the category of the accommodation establishment awarded by the Hellenic National Tourism Organisation according to the standards of each establishment. For the other sectors, no information was available for any kind of stratification. Therefore, systematic sampling alone was used.
320 tourist enterprises on the island were approached: 80 per each of the four Prefectures. A 45.6% response rate, 146 owners/managers, was achieved. 

Questionnaire design
Two different questionnaires were designed, one for each survey, in a way to make them easy for interviewees to understand. The questionnaires included some identical questions in order to compare and examine differences and similarities in perceptions and preferences between the two groups, as well as some different questions appropriate for each group’s respective concerns. (For comparison reason the findings section of this paper is based on the identical questions). The questionnaire was prepared following a review of existing literature dealing with community groups’ perceptions of tourism development. 
The questionnaire included various types of questions. The Likert Scale questions were based on statements to which respondents were asked to respond in terms of a five-point scale which represented a continuum from very positive to very negative. Six statements used in the analysis were designed to assess residents’ perceptions of the impacts of tourism and three to establish overall directions of future development options within the island. In addition, there was one question asking respondents whether they were in favour of further tourism development, three open-ended questions asking respondents the types of tourists, facilities and actions they prefer for further tourism development, and one question asking the reasons that some of the respondents were against to further tourism development.

Analytical Procedure
When the data were collected they were analysed using the Statistical Package for the Social Sciences (SPSS) version 8.0. The statistics carried out and, where appropriate, reported in this paper were t-tests and multiple response crosstabulations.
T-tests were used in Likert Scale statements to identify differences of perceptions between the two study groups. The level of probability for rejecting the null hypothesis that the independent and dependent variables were not related was 0.05. 
For open-ended questions, responses have been coded into nominal variables and converted into multiple response crosstabulations. Since there is no statistical test appropriate for multiple response crosstabulations, it was not possible to identify differences in response based on statistics.

findings
Attitudes towards tourism impacts








How advantageous are the impacts of tourism on Greek Government’s income?	1.48	1.53	.713	335	.476
How advantageous are the impacts of tourism on your region’s economy?	1.55	1.68	1. 729	338	.085
How advantageous are the impacts of tourism on the Cretan economy?	1.51	1.52	.140	333	.888
How advantageous are the impacts of tourism on employment?		1.53	1.48	.632	337	.528
How advantageous are the impacts of tourism on the environment?	3.22	3.26	.337	328	.706
How advantageous are the impacts of tourism on the social life?		2.75	2.64	-.992	335	.322
 The Likert Scale ranged from 1 (very advantageous) to 5 (very disadvantageous).     
2 B = Tourism business people, R = Residents

Support and actions for further tourism development
Community’s acceptance of tourism development is considered important to the industry’s long-term success since; if tourists are met with hostility, their numbers will decline (Andriotis et al., 1999; Doggart and Doggart, 1996; Madrigal, 1995). Therefore, this section reviews residents’ and owners’/managers’ support for additional tourism development and their general preferences regarding type of tourists, facilities and actions to be taken. Indeed, respondents were in favour of tourism development, since 80% of residents and 87% of owners/managers supported further tourism expansion. 
Table 2 shows the types of tourists considered beneficial for the tourism development of the island. (The figures contained in Table 2, as well as in Tables 3 and 4, pertain only to those owners/managers and residents who supported further tourism expansion). Whereas the two community groups supported further development, they expressed their concern at the low expenditure profile of the tourists currently visiting the island. Thus, an increase in numbers of such tourists would not be greatly appreciated, but preference should be given to the attraction of better quality/higher spending tourists, as owners/managers (71% of responses) and residents (57% of responses) suggested. 
Additionally, there was a call for expansion of the tourism season, with 14% of residents and 11% of owners/managers suggesting the promotion of winter tourism. Next, there was dissatisfaction with the existing mass type of tourism attracted to the island and therefore residents and owners/managers (10% of responses for both) asked for the development of alternative or environmental-friendly forms of tourism. Other types of tourism mentioned by a minority of respondents included: conference/incentive tourism, cultural tourism, agro-tourism, mountaineer, adventure, religious, athletic and domestic tourism.




Table 2: Types of tourists beneficial for Crete










Note: responses do not add up to 100%, due to multiple answers.

Respondents considered the creation of more tourist facilities essential for the further tourism development of the island. The most significant reply, attracting the support of 57% of owners/managers and 26% of residents, was the need for the creation of more outdoor and indoor sport/leisure/recreation facilities, especially for the attraction of high- and medium-class tourists (Table 3). Facilities mostly mentioned were golf courses, athletic centres, water and marine parks, leisure complexes and casinos. 
Other facilities requested, included the creation of more and better quality lodging and entertainment enterprises (25% of residents’ and 20% of owners’/managers’ responses), such as better quality hospitality and bar firms, discos and night-clubs. Other respondents preferred the establishment of small size enterprises for the reason that they create higher linkages with the local economy (approximately 14% of responses from both groups). 
There was also a call from both owners/managers and residents (22% of responses) for environmentally-friendly facilities, such as green areas, parks, facilities for alternative forms of tourism, bird watching and ecotourism activities. A minority of respondents mentioned other types of facilities, such as conference centres and traditional/cultural facilities, e.g. theatres, art/exhibition centers and halls for festivals, music and folklore dance performances. 





Table 3: Types of tourism facilities beneficial for Crete

				Residents(N = 124)%	Business people(N = 108)%
More outdoor and indoor sport/leisure/recreation facilities	26	57




None/ Modernisation of existing	6	5
Conference facilities	4	3
Other	9	1
Total survey		113 	135 
Note: responses do not add up to 100%, due to multiple answers.

When the respondents were asked to outline actions essential for further tourism development, they expressed a considerable number of proposals (Table 4). The first priority action mentioned was the creation of more and better infrastructure (40% of owners/managers and 31% of residents). Infrastructural facilities mentioned included: marinas, ports, hospitals, telecommunications, improvement of the International Airport of Heraklio, improvement of the island’s road network (e.g. bad design, potholes and lack of signs), upgrading of the sewage network and treatment, water and electricity supply, and creation of car parking spaces and public toilets. 
In addition, the provision of better quality services was second in priority (mentioned by 31% of owners’/managers’ and 15% of residents’). Services mostly mentioned included: police control, tourist information centres, airport services, health and refuse collection and disposal, litter control, and general environmental services (food hygiene, condition of shops, air/noise control). 
The third most significant action considered was environmental protection and management (21% of residents’ and 14% of owners’/managers’ responses), through urban planning control, environmental auditing, environmental impact assessments in tourist projects and construction and operation of biological systems to purify the liquid sewage thrown in the sea. It was suggested that the absence of strict planning controls for various types of developments has resulted in severe environmental problems in many resorts of the island, as short-term private investors’ interest often prevails over longer-term common interests. Surprisingly, the proportion of residents calling for more and/or better promotion of the island was higher (26%) compared to 6% of owners/managers. Promotional activities mentioned included: participating in exhibitions abroad, producing and distributing promotional material, the use of printed media, e.g. brochures, newspapers and magazines, and bringing promotional material right into people homes and workplaces through electronic media, such as television, the Internet and videos. 
The forth priority action differed between business people and residents. Owners/managers (10% of responses) called for better attitudes towards tourists and/or less exploitation of tourists through education and awareness campaigns for the local population, although 10% of residents called for better planning, as well as co-ordination between relevant public and private activities. 
Actions attracting the support of less than 10% of responses were also mentioned. As some owners/managers mentioned, the public sector has provided incentives for large-sized enterprises, while smaller enterprises have been left without any support. Therefore, some respondents asked for a program of financial incentives to assist the modernisation and upgrading of small-scale tourist enterprises. In addition there was a call for cultural activities/restoration of traditional buildings, training/education, better control of tourist enterprises, lengthening of the tourism season, prohibition of building construction in saturated areas, easing visa issue, and attraction of new markets. 

Table 4: Actions for further tourism development

				Residents(N = 115)%	Business people(N =80)%
More and better infrastructure	31	40
Better quality services	15	31
Protection of the environment	21	14
Advertisement/Promotion 	26	6
Better attitude/less exploitation of tourists	4	10
Better planning/Co-ordination/Organisation	10	3
Cultural activities/Restoration of traditional buildings	8	3
More incentives	4	7
Training/education	4	6
More and better control of tourist enterprises	5	5
Other	6	4
Total survey	134 	129 
Note: responses do not add up to 100%, due to multiple answers.

Future development options








Authorities should encourage higher spending tourists	1.56	1.59	.357	331	.722
Authorities should encourage tourists to visit Crete outside the main summer season	1.72	1.68	-.453	334	.651
Authorities should encourage greater numbers of tourists 	2.49	2.29	-1.583	329	.114
 The Likert Scale ranged from 1 (strongly agree) to 5 (strongly disagree).     
 2 B = Tourism business people, R = Residents

Restriction for further development
Some opinions were expressed about the elimination of development (from 13% of owners/managers and 20% of residents). Three main issues were mentioned (Table 6). Firstly, an overwhelming percentage of owners/managers (82% of responses) reported that the island is already saturated and/or well developed, although the share of residents was much lower (31% of responses). This may be attributed to the fact that owners/managers spend most of their time in places where there is a high concentration of tourism activity, the areas where tourism businesses are located, whereas many of residents live in areas with lower tourist activity. As a result, owners/managers may be more aware for the extent of the overdevelopment problem than residents. 
Secondly, a high proportion of residents (46% of responses) compared to 12% of business people suggested that through further tourism development there could be further destruction of the society/culture. As some respondents mentioned through tourism expansion crime may increase (e.g. more foreign criminals will be attracted to tourist areas), there may be a further laxity in morals, (e.g. nudism and an increase in sexual freedom on the part of locals because of contact with tourists). As it was mentioned because of the often immoral behaviour of female tourists, many local men become promiscuous (proceed in sexual fishing - kamaki). All these suggest that residents who preferred restriction of development paid more attention to the socio-cultural effects of tourism than the business sector. 
Finally, both groups suggested that increased tourism development might further pollute the environment (approximately 18% of responses). Environmental problems mentioned included: noise and air pollution, traffic congestion, uncontrolled building, aesthetic problems and environmental degradation. There were also some respondents having  mentioned marine pollution problems. In the words of one tourist shop owner:





Table 6: Reasons for no further development of the island

	Residents(N = 39)%	Business people(N =17)%
Already saturated/over developed	31	82
Destruction of the society/culture	46	12
Environmental degradation	17	18
Other	14	7
Total survey		108 	119 
Note: responses do not add up to 100%, due to multiple answers.

implications and CONCLUSION
The literature review undertaken for this paper revealed that despite the increasing research on residents’ perceptions to tourism development, there is limited research on the opinions of other community groups, such as business people. However, if any of the community groups is in disagreement (e.g. residents may disagree with the type and extent of businesses development which the business sector promotes), the goal of balanced community development cannot be achieved because decisions are taken without incorporating the mutual support and understanding of the whole community. Therefore, to achieve a consensus tourism policy, it is essential to appreciate community groups’ perceptions and preferences, living and operating within the tourism community (Lankford, 1994: 35). 
The intent of this study was to measure residents’ and tourism business people’s perceptions and preferences to tourism development in order to identify general areas of congruence or conflict that could provide guidelines to future tourism development and planning of Crete. From the findings it was evident that owners/managers and residents did not present many differences in their perceptions to tourism development. For the impact statements and the statements dealing with future development options the mean scores of the two study groups were very close, indicating a consensus of their ratings. The findings of this study are not consistent with the social exchange theory and the findings of Ap (1992) and Madrigal (1993) that confirmed the hypothesis that tourism business people are more positive to tourism and further tourism development due to their higher dependence on tourism for their living. Perhaps this may be explained from the fact that a high share of the Cretan residents is directly or indirectly dependent on tourism for their living. Further research is necessary to address this issue. 
Both groups highly appreciated the positive economic effects of tourism, although many respondents expressed concern over its negative impacts to the environment and the society. Therefore, it is necessary for future plans to emphasise and demonstrate the expected positive economic impacts of future developments, although care should be given to eliminate any negative environmental and social consequences.
The vast majority of residents and business people generally were not satisfied with the current levels of tourism development and they asked for further tourism expansion. Both groups called for the diversification of the tourism product, although there were differences in their preferences of actions to be undertaken for future development. As a result, the demand for better quality/higher spending tourists, more outdoor and indoor sport/leisure/recreation facilities, more and better infrastructure and the provision of better quality services was higher for owners/managers compared to residents. Apparently people who work in the tourism industry are more aware of the deficiencies of the island’s tourism product. Therefore, public sector has to pay attention to the suggestions of ‘the experts group’, the business people. However, before taking any action, further research is necessary to examine whether the island really needs to improve and enhance its tourism product or the owners/managers exaggerate influenced by their high dependency on tourism for their living. In addition, both business people and residents called for better quality enterprises and services, traditional, cultural, as well as environmentally-friendly facilities, environmental protection, visitation of the island outside the summer season and greater number of tourists. Consequently, all the planning proposals reflected the need for increased public and private investment and funding in the tourism industry of the island.
Surprisingly, the percentage of residents asking for more promotion and advertisement was much higher than for owners/managers. From first sight it might be supposed that people not ‘involved’ in the industry might be more aware of some of its problems and more eager to promote the industry. However, this may not be the case since in the business survey there was a question asking owners/managers for changes and improvements to be undertaken by the public sector towards tourism promotion (that was not addressed to residents and therefore it has not been analysed in this paper). As a result, many owners/managers might have thought that they had covered this topic earlier and did not want to repeat themselves.  
The most considerable and satisfying features of this preference analysis were the willingness of the two community groups to participate and their ability to develop rational and practical opinions towards tourism development. Since there was much agreement in attitudes, if the two study groups are given the chance, they can provide a useful input into the development and planning process of the island, and the design of a community tourist product. This confirms that tourism planning does not need to remain the realm of the public sector, as happens in many communities, but there is a need for community participation in tourism development and planning as many past studies have suggested (e.g. Andriotis, 2001; 2002b; Botes and van Rensburg, 2000; Craig and Mayo, 1995; Keogh, 1990b; Marcuiller, 1997; Marien and Pizam, 1997; Painter, 1992; Sauter and Leisen, 1999; Sheldon and Abenoja, 2001; Shepherd and Bowler, 1997; Simmons, 1994; Smith, 1984; Timothy, 1998; 1999; Tosun, 2000; Watt et al., 2000). 
To conclude, the opinion survey carried out for the purpose of this study was restricted, for time and financial considerations, to the residents and the tourism business people. However, tourism development directly or indirectly involves the support of many community groups, such as non tourism-related entrepreneurs and managers, tourism employees, local authorities, developers and planners, whose attitudes should be incorporated into future developments. As a result, there is a need to collect information from these community groups. Finally, the chosen sample refers to some communities and not to the whole island. Therefore, the results of the survey are presented in the context of this population and should not be generalised to the population of the island as a whole.
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^1	  The reason that the residents survey was conducted only on capital cities, and did not include any of the island’s resorts (as happened in the business survey), was that in most tourist resorts of the island reside many foreigners and/or non-permanent residents that come to work or live in the resorts just for the summer season. Thus, the perceptions of this large segment of seasonal residents may not correspond to the perceptions of the local community, something that could possibly influence the outcomes of this study. For example, Green et al. (1996) compared the attitudes of seasonal and permanent residents toward land use controls and local economic development and found that the opinions of the other two segments differed significantly.
